
KAIMUKI TO KAHALA magazine 
is a quarterly magazine  
that shines a light on the  
96816 neighborhoods—

 bringing to life the stories of its 
businesses, people, places 

and events. 

It connects the reader to the 
latest in dining, shopping and 
entertainment, while reflecting  
on the unique qualities of the 

charming communities of 
Kaimuki to Kahala.

PUBLICATION/CLOSING DATES:
FEBRUARY/MARCH/APRIL 2026 
SPACE: December 8, 2026
PRINT-READY: December 15, 2026

MAY/JUNE/JULY 2026 
SPACE: March 5, 2026
PRINT-READY: March 12, 2026

AUGUST/SEPTEMBER/OCTOBER 2026 
SPACE: June 3, 2026
PRINT-READY: June 10, 2026

NOVEMBER/DECEMBER/JANUARY 2026-2027
SPACE: September 3, 2026  
PRINT-READY: September 10, 2026

Tentative and subject to change.

CIRCULATION/DISTRIBUTION
QUARTERLY - 15,000
•	�Mailed to homes in the Kaimuki, Kahala,  

Palolo Valley, St. Louis Heights, Wilhelmina Rise, 
and Kapahulu neighborhoods.

• Available through rack distribution
	 at several locations in 96816.

To advertise: Elizabeth Vanderford
elizabeth.vanderford@staradvertiser.com | 808-342-8522
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The Local General Store is a 
butcher shop, bakery and market, 

that supports local farmers 
and ranchers. 

THE BAKER 
AND THE 
BUTCHER

P
ulling up to THE LOCAL 
GENERAL STORE, tucked 
into the quaint-yet-bustling 
corner of Wai‘alae Avenue, 
I feel a wave of nostalgia 
for times past. The curling, 

hand-painted logo, set against matte 
white walls and framed by green double 
doors, gives off  a vibe that’s equal parts 
clean and modern, yet rustic and rooted 
in place. Flanked by a bakery on one 
side and a butcher shop on the other, 
the store off ers a pairing I didn’t realize 
I needed.

For owners HARLEY TUNAC CHOW
and JASON CHOW, it’s more than a busi-
ness. It’s a love letter to their neighbor-
hood, their families and Hawai‘i’s food 
system.

Harley, the daughter of fi rst-gener-
ation Filipino parents, grew up on O‘ahu 
staging imaginary cooking shows from 
her family’s kitchen, turning instant 
saimin and grilled cheese into full-on 
productions. Though she fi rst pursued 
a degree in biology with aspirations 
in the medical fi eld, baking eventually 
pulled her back to those early passions. 
However, the schedule of a full-time 
day job paired with a 6 p.m. - 2:30 a.m. 
position at a San Francisco bakery left 
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That dedication has made Gentle 
Beast a trusted name, both locally and 
internationally. Neighbors stop by for 
birthday bouquets, arrangements for 
celebrations of life or “just because” mo-
ments. Luxury brands such as Hermès, 
Tiffany, Prada, Max Mara and Armani 
also call on Gentle Beast for store styling, 
events and VIP gifting. “Every year, we 
welcome over 50 students from Japan for 
workshops or master lessons, and we also 
travel to host events in Japan and Europe 
several times a year,” says Nobriga.

Closer to home, Gentle Beast has 
hosted wreath-making classes, intimate 
design workshops and large-scale proj-
ects like the Kama‘āina Christmas gala at 
Honolulu Museum of Art. Yet despite the 
scale, Nobriga always comes back to the 
heart of it all.

“Meeting people,” Nobriga says. 
“Every day, I get to hear different stories, 
connect with different lives, and create 
something beautiful that brings joy. It’s a 
privilege to do what I love.”

Gentle Beast may be filled with 
flowers, but at its core, the shop is about 
connection. In Kaimukī, it stands as a 
reflection of the neighborhood itself, cre-
ative, welcoming and always in bloom.

GENTLE BEAST
3450 WAI‘ALAE AVE.

808-312-4556
GENTLEBEASTHAWAII.COM

INSTAGRAM: @GENTLEBEAST_HI
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To advertise: Elizabeth Vanderford
elizabeth.vanderford@staradvertiser.com | 808-342-8522

ADVERTISING RATES 
QUARTERLY	

	 1x	 4x 
Full Page	 $3,204	 $2,626
Half Page	 $2,102	 $1,680
1/4 Page	 $1,314	 $946

PREMIUM POSITIONS 
Minimum 4x commitment.  
COVERS
2nd (inside front) & Page 1	 $7,618
Page 3		  $3,782
Page 5		  $4,202
4th (back)		  $4,120

Positions other than premium positions listed above are 
not guaranteed. A premium rate is required for guaranteed 
positions.  Ask your Account Executive for quotes. All rates are 
net and do not include the 4.712% Hawai‘i State tax.

ADDITIONAL CHARGES
Contact your Account Executive for additional design/
production rates if these services are required. 

FILE DELIVERY
Contact your Account Executive for delivery options.

PRODUCTION SPECS
TRIM SIZE: 8” x 10.5”
SAFETY: All live matter must be at least 
0.25” from trim on all sides.
BINDING: Perfect bound, 10.5” side
Ads not built to exact size will be returned to advertiser for 
resubmission or adjusted and charged accordingly.

Trim Size: 		  8”w x 10.5”h 
Full Page with bleed: 	 8.25”w x 10.75”h
Build to trim size (8”w x 10.5”h)  
and extend the bleed .125” beyond trim on all sides. 

Full Page no bleed:		  7.15”w x 9.65”h 
2-Page Spread trim size: 	 16”w x 10.5”h
2-Page Spread with bleed: 	 16.25”w x 10.75”h
Build to trim size (16”w x 10.5”h)  
and extend the bleed .125” beyond trim on all sides.

1/2 Page (vertical):		 3.57”w x 9.65”h
1/2 Page (horizontal):	 7.15”w x 4.75”h
1/4 Page:		  3.57”w x 4.75”h 

DIGITAL AD REQUIREMENTS
All ad submissions must be PDF/X-1a files
The PDF/X-1a files must have:
• All fonts embedded.
•� CMYK or Grayscale color space. No RGB, LAB or  
embedded color profiles (such as ICC profiles).

• All PMS or Pantone colors must be converted to CMYK.
• Resolution: 300 dpi
• Maximum ink density: 300 total.

Failure to submit a SWOP or laser proof may jeopardize the final 
content within your ad. We will not be responsible for improperly 
prepared files. It is the responsibility of the advertiser to notify 
us of any ad changes or intent to provide a new print-ready 
ad prior to the print-ready deadline. 

ONLY PRINT-READY ADS ARE ACCEPTED. 


